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Figurel2・FuzzyRobustRegressiOnAnaIysiｓ
brandevaIuation,andsalesAsshownmtheligures,ＲＯＥ,salesratio,ROAandsalesratio， 
corporatebrandvalue，numberofpatents，ａｎｄsales，operatingincomeandnumberof 
patentsshowedatendency・Thesalesratio,andsalesandoperatingincomewerecalculated
inthetermtoserveasabenchmarkofcompanyscaleltisdifliculttocomparecompanyin 
generaltermsusingdifferencesinstrategies,areasofstrengthcompanyscale,etc・
First,ＳｏｎｙｌｅａｄｓｉｎＲＯＡａｎｄＲＯＥＴｈｅｏｔｈｅｒｃｏｍｐａｎｉｅｓａｒｅｆａｒｂｅｈｉｎｄｉｎｔｅｒｍｓｏｆ 
ａｇgregatestockmarketvalue，ｉｎtangiblemanagementresources，etc.，thoughtheystil］ 
obtaingoodresultsProbablyfbrthisreason,theratioofsalesandoperatingincometothe 
numberofpatentshadahighcorrelationintheregressionanalysisvaluealsofbrbrand 
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value・
FbrMatsushitaElec[riclndustrial，ｔｈｅｓａｌｅｓｒａｔｉｏｉｓｌｏｗＳｉｎｃｅｉｔｉｓｃｌｏsetothe 
regressionanalysisline,ｔｈｅＲＯＥａｎｄＲＯＡａｒｃａｌｓｏｌｏｗＵｎｌｉｋｅSony,itsaggregatestock 
marketvalueandintangiblemanagement1℃sources,etc・aresimilartotheothercompanies・
ButlikeSony,itsbrandvalueishighItcanbesaidthattheefficiencyofbrandvalueover 
thenumberofpatentsisslightlyhigherthantbeothercompanies・ＭＯＩ℃overJookingatthe
ratioofsalesandoperatingincometopatents,itisgenerallyonaregressionanalysisline・
Subsequently,asfbrTbshiba,MatsushitaElectriclndustrialhasmanypatents,FbrTbshiba， 
ｂｏｔｈＲＯＥａｎｄＲＯＡａｒｅｏｎｔｈｅｒｅｇｒｅｓsionlinewhencomparedtothesalesratio,brandvalue， 
andsalesandoperatingincomes・Itscompanyscaleislarge,anditisatypicalcompanyin
theinlbrmationtechnologyindustry・Ｌｏｏｋｉｎｇａｔｆａｃｔｏｒｓｔｈａｔａｒｅｎｏｔｏｎｔｈeregression
analysislineinothercompanies,theROEtosalesratioisextremelylow,showingalackof 
managemcntstability,inFlLiitsuandSanyoEIectric､MoreoveT,MitsubishiElectric，sROA 
isveryfarfiFomtheothers,asithasobtainedgoodresults,anditcanbesaidthatitsgrowth 
potentialisvelyhigh． 
5．Conclusions 
Ｔｈｅｄａｔａｕｓｅｄｉｎｔｈｉｓｐａｐｅｒａｒｅｉnterlinkedlinancialdata,Thesefinancialdataare 
convertedintoaccountingforconsolidationinitiativefmmindividualaccountingeamings 
inrecentyearslnthepresentage,infbrmationdisclosurespreadsgloballyandJapancannot 
affbrdnottｏｄｏｓｏａｓｗｅｌＬＳｉｎｃemanyfactorschangegreatlyaccordingtocompanyscale 
orcorporatestrategies,itisdifficulttomakegeneralcomparisons,Itseemsthatthepoorly-
deiinedelementshaveinclCased,andtheparticularfeaturesofeachcompanyhavebecome 
cleaEsothatinFigurel2therearelargediscrepancies・Ａnalyzingmoresamp]esindetail
remainsasataskfbrthefuture・Itisoltenarguedthatthenumberofpatentsservesasan
effectiveindextoevaIuatecompaniesintheinfOrmationindustryHowever,theparticular 
characteristicsandstrategiesofeachcompanyhaveadirectinHuenceonsales,determining 
whetheritcanbecomeaIalger-scalecompany､Moreover,intheinformationindustrythere 
aremanyopportunities,sothesituationcanbeeasilyalfectedbyfactorsofuncertainty､１， 
１℃centyears，thepresenceofChina，whichhasattractedattentionastheworld，slargest 
potentialmarket，ｉｓalsolargeOfcoursetechnicalinnovationmustbecarriedoutin 
accordancewithinlbrmationandcommunicationspolicy,economy,socialneeds,etcjna 
flexibleandimmediateway・CompaniesmustbearthisinmindiftheywanttomakefUrther
progress． 
Ｎｏｔｅｓ 
ＯｎＪｕｌｙ３２００２,theinleⅡectua1p｢opcrtystralegycommiUeeo｢lheJapanesegovemmentmadc 
aproposalfbrapro-patenl(pro-inteIlectualpmperty)policy､ＡＩ[houghtherehasbeencrilicism 
ofthepolicyfOrbeing``insufncienL，，ｉｔｓｓｔａｔｅｄａｉｍｉｓｉｌｏｒＪａｐａｎｔｏｂｅｃｏｍeoneofthebest 
countriesfbrtheprotectionofintellectualproperlyrights(Asahi・comJuly3,2002)．
ComplementaryMe[al-OxideSemiconductor・ＣＭＯＳｈａｓｔｈｅｍｅｒｉｔｏｆａｌｌｏｗｉｎｇａｄｅｃmeasein
powerconsumption､Ｔｂday,mostmicroprocessorsuseCMOS・
LargescaleIntegration､AnLSIisalllCwhichconsistsofanumbCrofelementfromLOOOto 
lOO,000. 
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